
campaign strategy utilized the Internet as presidential candidates never
had before. The immediacy and interaction of blogging suited Dean’s style
perfectly.

Dean for America did some very unusual things: got younger voters to meet
and listen to Dean in person while he was on the campaign trail; raised mil-
lions of dollars through small, individual donations; and involved voters
directly in the campaign. Many Americans responded well to the openness
and accessibility of the blog, and Dean was highly praised for having acti-
vated traditionally apathetic voter blocks.

The process had significant plusses for Dean as well — it made supporters
feel like part of the campaign team, which in turn made them more likely to
invest time, money, and eventually their vote in the candidate. The blog, in
combination with his other efforts, raised millions for Dean’s campaign.
(He also got major geek points from the technical community using blogging
technologies such as Trackbacks and comments.) You can see the archived
blog at archive.deanforamerica.com and in Figure 8-7.

When he failed to win the primary, Dean turned the power of the Dean for
America team into Democracy for America, a political action committee that
continued to endorse, raise funds, and support democratic nominees through
the election in November 2004.
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